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Microphones
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Tech Issues?

Send a message
through Q&A.
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Challenges for today’s News Consumer

1. Speed vs. Accuracy

2. Informatj verload

3. Media Disintermediation
Blurring of the Lines

4. Overcoming our own Biases



The Blurring of the Lines




Presentation Objectives

Objectives:
e Differentiate between media genres
e |dentify when lines blur between genres

* Apply strategies for determining credible and reliable
sources of information (hews media)



Media Landscape

We consume from an ever increasing variety of sources of
media and information.

What are some of your primary sources of
information?

Go to www.menti.com and use code 47 33 98 3

to respond


http://www.menti.com

Media Landscape

The landscape of
media is both
expanding and
contracting



Media Landscape

Trend of
consolidation of
media
companies



Media Landscape




Media Landscape

Oct. 18,
2020 -
NYTimes

2017,
Columbia
Journalism
Review



Media Genres

Markers in broadcast
m e d ia 12:00pm 12:30pm 1:00pm

KCRA 3 Reports at Noon Days of our Lives
NEW 1 NEW

e Schedules

The Big Valley Gunsmoke

. .
. D I ﬁe re n t I a te d Dinosaur Train Peg + Cat Sesame Street How To Cook Well, With Rory O'Conn
4 L 1

Growing a Greener World The Best of the Joy of Painting California's Gold Travelscope

Channels

Pacific Heartbeat Nobody Dies: A Film About a Musicia Stories From the Stage
Sid the Science Kid WordWorld Peep and the Big Wide World Super Why!
NEW

Chinese News Report Chinese Drama
Paid Programming Paid Programming Paid Programming Paid Programming
Living Waters With Gabriel Swaggart Donnie Swaggart

NEW
1 Hate My Aching Joints! Shark Vacuum - FREE Shipping

Life With Elizabeth Date With the Angels Sherlock Holmes The Adventures of Sir Lancelot

Dragnet Man With a Camera The Adventures of Jim Bowie




Media Disintermediation

System of media creation and
sharing largely characterized
by direct contact between
creators and consumers

Human intermediaries are
largely absent from making
decisions on quality or
relevance



In NPR’s Newsroom...




Disintermediation Examples

Disintermediation
On Social Media

e Flattening of media
markers

e Little human-
mediated oversight
of content



What can we do?




Mindful Media Consumption




News (Media) Literacy

Educational Intervention

e Collection of concepts for more mindful media
consumption.

 Uses journalism as platform for development and
practice of skill sets



Information Neighborhoods

A TAXONOMY OF INFORMATION NEIGHBORHOODS

JOURNALISM

ENTERTAINMENT

ADVERTISING

PUBLICITY

PROPAGANDA

GOAL

10
Inform

T CTEEET T UUTS SIS

during their leisure
time in activities
in which they are
passive participants

by increasing
their appeal to
consumers

PTOMOLE ass SUPPOrt
talent/ for an ideology by
personalities by canonizing its leaders
increasing or demonizing its

their visibility opposition

RAW INFORMATION

TrStotonaT e ang
distribution costs in order to
Sell, Publicize, Advocate,
Entertain, and Inform

METHODS

Verification
Independence
Accountability

Story-telling,
performance,
the visual arts
& music

Paid Advertising
staged events,
sponsorships,

product placement,

web sites., .

Public Relations
activities. Press
releases, public
statements,
staged events, .
web sites,

viral videos, etc

One-sided accounts or
outright lies, relying on
emotional manipulation
through images, appeals
to majority values and
fallacious reasoning

Facebook, YouTube, blogs,
Twitter, websites, website
comment sites, chain email,
text message forwarding,
flyers, graffiti

PRACTITIONERS

Reporters,
Photographer/

Editors,
Producers

Videographers,

Actors, Musicians,
Writers, Producers

Ad agencies,

Publicists,
public relations
experts,
government
spokespersons

Political operatives and
organizations

Anyone with a web connection,
photocopier, or can of paint

OUTCOME

Empowers
citizens

by educating
them

Distraction from

or changed view
of daily life.
Reinforcement
or critique of
social norms

Increased sales

of products
and services

Higher fees
for talent being
promoted

Helps an ideological
group seize or maintain
power, by influencing
public opinion and
motivating the public to
take action consistent
with the ideology

Outlet for self-expression,
entertainment, promotion,
advocacy, propaganda




Information Neighborhoods

GOALS

OUTCOMES

JOURNALISM

ENTERTAINMENT

ADVERTISING

PUBLICITY

PROPAGANDA

RAW INFORMATION

To
Inform

To Amuse

To Sell

or engage people
during their leisure
time in activities
in which they are
passive participants

goods, services
by increasing
their appeal to
consumers

To

To Build

To Bypass

institutional filters and

distribution costs in order to

Sell, Publicize, Advocate,
Entertain, and Inform

Empowers

citizens
by educating
them

Distraction from

or changed view
of daily life.
Reinforcement
or critique of
social norms

Increased sales

of products
and services

Promote | Mass Support
talent/ for an ideology by
personalities by canonizing its leaders
increasing or demonizing its
their visibility opposition

Helps an ideological
e s group seize or ma|.nta|n

: power, by influencing

for talent being L

public opinion and
promoted

motivating the public to
take action consistent
with the ideology

Outlet for self-expression,
entertainment, promotion,
advocacy, propaganda




Information Neighborhoods

JOURNALISM ENTERTAINMENT ADVERTISING PUBLICITY PROPAGANDA RAW INFORMATION
To Amuse | To Sell To To Build To Bypass
or engage people goods, services institutional filters and
T_O during their leisure by increasing ,!DlrotmOte fManS lSU E po t distribution costs in order to
| nfo rm time in activities their appeal to ae:slr/\alities b SLETRIE .igyl yd Sell, Publicize, Advocate,
o Rl i in which they are consumers p ;i y canomzm.g.l y .ea ers Entertain, and Inform
passive participants increasing or demonizing its
their visibility opposition




Information Neighborhoods

JOURNALISM ENTERTAINMENT ADVERTISING PUBLICITY PROPAGANDA RAW INFORMATION
ToAmuse | ToSell | To To Build To Bypass
or engage people goods, services institutional filters and
T_O during their leisure by increasing tPIrOtmOte fManS lSU E po t distribution costs in order to
| nfo rm time in activities their appeal to ae;r:)r/\alities b SLETRIE .igyl yd Sell, Publicize, Advocate,
in which they are consumers p ; y canon|2|n.g.| y .ea ers Entertain, and Inform
passive participants increasing or demonizing its
their visibility opposition

Go to menti.com and use code 47 33 98 3

to respond




Information Neighborhoods

JOURNALISM

To
Inform

ENTERTAINMENT

To Amuse

or engage people
during their leisure
time in activities

in which they are
passive participants

ADVERTISING

To Sell

goods, services
by increasing
their appeal to
consumers

PUBLICITY PROPAGANDA
Io To Build
Promote | Mass Support
talent/ for an ideology b
personalities by canonizing its leaders
increasing or demonizing its
their visibility opposition

Entertain, and Inform

RAW INFORMATION

To Bypass

institutional filters and
distribution costs in order to




Information Neighborhoods

JOURNALISM

News

Information of some public
interest that is shared and is
subject to a journalistic process
of verification, and for which an

independent individual or
organization is directly
accountable.

To
GOAL Inform
Verificati
WETHODS | peener
Accountability
Reporters,
Photographer/
Videographers,
PRACTITIONERS | Editors,
Producers
Empowers
OUTCOME citizens

by educating
them




Information Neighborhoods

Verification

Independence

Accountability



Information Neighborhoods

Verification
The process that establishes or
confirms truth or accuracy

While the journal debacle has shaken the broader
scientific community, many people who have
known Dr. Desai, 41, described him as a man in a
hurry, a former whiz kid willing to cut corners,
misrepresent information or embellish his
credentials as he pursued his ambitions.

In interviews, more than a dozen doctors who
worked with him during training and residency said
they had often found him to be an unreliable
physician, who seemed less interested in patient
care than in the medical journal he founded and his
company, branded early on as a medical publishing
business.



Information Neighborhoods

Independence

Freedom from control or
influence of interested
parties, coupled a system of
checks and balances to avoid

influence of pre-existing
beliefs



Information Neighborhoods

Accountability

Being responsible for the
information shared.



Information Neighborhoods




Information Neighborhood Takeaways

® Information can be separated into neighborhoods
based on key characteristics.

® Other forms of media will borrow characteristics of
news, creating a blurring of the lines between
categories

® News is characterized with the acronym V.LLA.
(Verification, Independence, and Accountability



Using Info Neighborhoods with Patrons

Create awareness of media genres & “blurred lines”

Highlight the differences between these media genres and the
differences between mediated & disintermediated platforms.

Promote mindful media creating & sharing

Demonstrate the ease with which media can be created and
shared online. Highlight how the lack of friction can lead to less
mindful message sharing.

Engage patrons with the concepts of Verification,
Independence, and Accountability. Ask them how they might
find these attributes in their own media sources.



Thank you!

Michael A. Spikes

michael@michaelspikes.com

centerfornewsliteracy.org

digitalresource.center


mailto:michael@michaelspikes.com

Register Now!

April 14: Media Engagement
and Creation

Free registration at
programminglibrarian.org/

medialiteracy



///ppt/slides/programminglibrarian.org/medialiteracy
///ppt/slides/programminglibrarian.org/medialiteracy
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Reinforcement
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social norms

motivating the public to
take action consistent

with the ideology

Center for News Literacy
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